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FRONT ELEVATION - OPT. A

THE BARLEY
71-0” W X 54-7” D
MAIN LIVING : 1686 S.F.
SECOND LEVEL LIVING : 448 S.F.
TOTAL SLAB : 2851 S.F.*
*SLAB VARIES PER ELEVATION OPT.
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FRdNT ELEVATION - OPT. B
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FRONT ELEVATION - OPT. C

THE BARLEY
7P-0” W X 54-7” D

MAIN LIVING : 1686 S.F.

TOTAL SLAB : 2851 S.F. *
SECOND LEVEL LIVING OPT.B:422S.F.
SECOND LEVEL LIVING OPT. C: 409 S.F.

*SLAB VARIES PER ELEVATION OPT.
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